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“It seems that
nightlife has its
rights reserved
even in an
atmosphere

of traditional
Arab culture.
Tourists rush to
Manama for the
relaxed assured
freedom”

Bahrain's total public spending
value of major projects planned or
under construction stood at about
USD 62 billion at the end of June
2013 and is by far the smallest
projects market in the GCC,
accounting for just below 3% of
the combined value of projects in
the region.

The tourism sector is a diverse
market that is driving new
demand and opportunities
supported by initiatives such

as the recently launched 24/7
tourism information hotline. ASPT
(Average Spending Per Tourist)

in Manama is around USD 1,500
generating a decent USD 12.7
billion of safe-haven currency.

Bahrain's hospitality market is
expected to grow at a CAGR
(Compound Annual Growth Rate)
of 2.9% through to 2022. In 2012,
8.5 million tourists visited the
country supported by a tourism
mix covering multiple sectors
from business travellers to leisure
visitors entering via the King Fahd
Causeway linking Bahrain to Saudi
Arabia and international sports
fans attending the annual F1
Grand Prix, as well as Bahrain's
cruise industry.

The port had 50 visits by major
cruise liners annually but has been
hit hard by the political turmoil in
the region since February 2011
and is still recovering. It has
scored 40,000 visitors since the
start of the cruise tourism season
in 2013.

The food and beverage industry
has been growing exponentially
in the last decade with 308
establishments and a seating
supply of around 52,000 seats a
day yielding 0.04 seats per capita.
Nightclubs are the current trend
and most high-end hotels have
snazzy bar zones that play mostly
jazz or live music.

The most famous names in the
city are Klub 360 at the Elite
Crystal Hotel and Tabu Club in the
Panorama Hotel Juffair.

There is a wide array of
restaurants offering both local
and international cuisine. Indian
being one of the most popular in
Manama justified by more than
310,000 Indian expats, 22% of
the population. There are also
around 20 Lebanese and oriental
restaurants.

The average check in the capital’s
establishments are considered as
medium-high with around 52% of
total establishments exceeding
USD 30 per check. Venues
exceeding USD 40 are usually
fancy restaurants and clubs
housed in 5 star hotels around the
business center of the capital.

So, it seems that nightlife has
its rights reserved even in an
atmosphere of traditional Arab
culture. Partying is a part of the
nightlife in Manama and tourists
rush to this city for the relaxed
assured freedom.

A reality enabling a promising
prospect and consensus for

the future of the tourism and
hospitality sector with the total
contribution to Bahrain’s GDP
forecast to rise by 4.5%, from
USD 3.97 billion (16.5% of GDP)
compared to a year ago, to USD
6.16 billion (17.4%) by 2021.

protocollb.com
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1-4 APRIL 2014
3-9 pm, Biel-Lebanon

GET READY
TO COMPETE

D0 YOU HAVE THE SKILLS TO EXHIBIT LIVE?

o ARE YOU AMBITIOUS TO BECOME THE BEST?

o Meet the international jury panel coming specially
for this annual event

o Win valuable awards and become known regionally

SERVICE

Foi COMPETITION

21t edition
TO PARTICIPATE

Contact Hospitality Services,
Events Department +961 1480081 ext. 114
or | vi com.lb

horecatradeshow ® f @horecalebanon * W horecaleb ® ﬁ

VISIT OUR WEBSITE
FOR REGULAR UPDATES

horecashow.com

AN EVENT BY
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